November Public Information Officer (PIO) Memo

General AGD Info to Write Your Own Press Releases

We recently fielded a request for “general information about the AGD” for those PIOs who write their own press releases; i.e., when you announce a new officer in your constituent or participation in a community event.  Nationally, the PR department uses something called a “boiler plate,” which is a standard message about the AGD that appears at the bottom of all of our press releases.  Boiler plates are typically used on press materials to explain the key points about an organization.  Reporters then use them to learn more about what the organization stands for.  If you’re considering writing your own press releases (or do so right now), please insert the below paragraph at the bottom of the last page so that your local media understand what it means to be an AGD dentist: 
About the AGD: 

The AGD is a professional association of more than 35,000 general dentists dedicated to staying up-to-date in the profession through continuing education. Founded in 1952, the AGD has grown to become the world’s second largest dental association, which is the only association that exclusively represents the needs and interests of general dentists. 
More than 772,000 persons are employed directly in the field of general dentistry. A general dentist is the primary care provider for patients of all ages and is responsible for the diagnosis, treatment, management and overall coordination of services related to patients’ oral health needs.
For more information about the AGD, please visit www.agd.org. 

# # #

Help Headquarters Promote 1.877.2X.A.YEAR!
To help consumers find an AGD dentist in their area, the AGD has a toll-free number that allows them to receive the names, addresses and phone numbers of up to three AGD dentists.  All they have to do is provide their city, state and zip code!  This is a valuable service for consumers who just moved to a new city or simply have trouble finding a dentist for their family.  You can easily modify the below press release and send it to your local media so that more people are aware of this service.  Just modify the text and send it to your Vocus list – it’s that simple!  If you have questions on how to do this or need assistance with the Vocus Web site, please e-mail Stefanie.Schroeder@agd.org. 
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Prevent Oral Health Problems:  Visit A Dentist Two Times A Year

Academy of General Dentistry provides hotline and top 3 tips to find a dentist

YOUR CITY (DATE) – Although twice a year dental visits are the key ingredient to maintaining good oral health, the Centers for Disease Control (CDC) reports less than two-thirds of adults make one yearly dental trip.  In addition, one-third of all Americans have untreated tooth decay and 48 percent have gingivitis, which can quickly develop into periodontal disease. Visiting a dentist twice a year can be instrumental to prevent oral health problems and can predict overall health conditions.  The Academy of General Dentistry (AGD) encourages people to add a dental visit to their oral health care regime twice a year.

Need a Dentist?
The AGD sponsors a year-round, non-profit toll-free service to help consumers find a general dentist in their area.  By calling 1.877.2X.A.YEAR (1.877.292.9327) consumers can get names, addresses and phone number for up to three AGD member dentists from anywhere in the United States and Canada.  Since inception, this service has connected more than 11,000 consumers with 21,000 qualified AGD general dentists.

All of the AGD’s practicing member dentists are included in this search feature.  By selecting an AGD member dentist, consumers are choosing a dentist with a commitment to continuing their oral health education.  AGD member dentists must complete 75 hours of continuing education courses every three years.  

-more-
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Additional tips to help consumers find a dentist that they feel comfortable visiting:
1. Schedule a Consultation

· Call or visit more than one dentist before making a decision.  During a consultation, the dental office can be viewed and time can be taken to talk to the dentist about treatment options and treatment plans.  Ask questions.   Insurance coverage, billing procedures and payment plans may be discussed at this time.

2. Note Office Environment  

· It is important to develop a feel for the office atmosphere, especially if more than one family member will be visiting the dentist.  

3. Make an Appointment

· After the consultation, set up an appointment for a general exam, which consists of cleaning, x-rays and medical health history.  A good initial visit is a good indicator that the dental office may match the patient’s needs.

“Don’t put off the initial visit,” says Vinny Mayher, DMD, MAGD, president and AGD spokesperson.  “Research shows more than 90 percent of all systemic disease-including heart disease-have oral symptoms.  Visiting the dentist twice a year is an important investment in one’s oral as well as overall health.”

Online Options to Find a Dentist


Consumers also can search www. agd.org to find a general dentist in their area.  From the main page, click on “For the Public,” then click “Find an AGD Dentist” to receive the names, addresses and telephone numbers of up to six AGD member dentists in an area.

The AGD is a non-profit organization of more than 35,000 general dentists dedicated to staying up-to-date in the profession through continuing education.  A general dentist is the primary care provider for patients of all ages and is responsible for the diagnosis, treatment, management and overall coordination of services related to a patient’s oral health.

#  #  #
Is Your Constituent Vocus-Ready?

At the AGD, we know that leaders work hard to enhance the image of general dentists and their constituent.  This means that you most likely have a great deal of news that you would like to distribute so that more people are aware of your efforts!  If that is the case, then you are in luck.  The AGD uses an online tool called Vocus, which helps us to find the correct media contacts for stories in addition to sending the news electronically to all of those contacts.  Vocus is free to all constituents, so there has never been a better time to start learning about and using this tool!  Do you have Vocus in your consitutent?

Here’s a little more about the system:
· The system allows your public information officer to send press releases or information your constituent wants to get out to media outlets in your area.  For example, if you want to share news about your new executive board or generate publicity for a local meeting, we can help you get the word out.

· It allows PIOs to access information for over 400,000 journalists, analysts, public officials and media outlets.  Vocus regularly updates the contacts on a regular basis, so you will always be able to find the right journalist you need.

· AGD headquarters will create media lists for your constituent so that it is easy to distribute constituent-related news.  If you have news about an event or other newsworthy issue in your constituent, this program allows you to send it with a click of the mouse.

· AGD staff is trained on the program and is able to assist with any questions you may have.  We also have a media relations specialist on board to help with this effort.

· You can request a product demo if you are unfamiliar with the program.

· Also, as additional incentive, the Public Relations Council recently decided that it would part of the Public Information Award of Excellence to have an active Vocus account.  Those points could be the ones you need to win the award!
To get started or for more information, please e-mail Stefanie.Schroeder@agd.org today!

Promoting PSAs on a Local Level

Did you know that the AGD has two Public Service Announcements (PSAs) that are ready to be sent to your local media?  We need your help to get the word out about issues such as xerostomia and tooth erosion.  Visit the AGD Web site at www.agd.org, then click on “For the Public,” “Oral Health Resources,” “Tooth Erosion” (or dry mouth), and you will be redirected to a special microsite that has print-ready PSAs, Web stickers, fact sheets, clinical articles and step-by-step instructions on how to send these to your local media.  Some media outlets are hungry for new content, so you never know – you could reach them on the right day and the PSAs could show up later in the week.  Why not give it a shot?  For more information, e-mail Stefanie.Schroeder@agd.org.  We’re here to help!
PIO Forum – Have You Logged On?
A “forum” is defined as an assembly, meeting place, television program, etc., for the discussion of questions of public interest. The AGD routinely uses forums to communicate with members and leaders about their concerns, successes, questions and AGD business.
Upon review of all of the AGD forums, a PIO forum was uncovered that had not been accessed since 2005.  In order to revitalize this very simple and effective communications tool, please visit the following link to view a “welcome back” post at http://forums.agd.org/agd_pio/messages?msg=5.1.  If you are prompted for an access code, please use “PIO04.”
Please send an update if you are unable to access the forum and view the post.  The old forum has not been updated with new security features, so staff will be working within the next few weeks to re-grant access to all PIOs and leaders who need it.  Please e-mail Stefanie.Schroeder@agd.org if you have questions or would like to know more!
Some Reminders:
· All constituents are encouraged to contact the Chicago office to sign up for Vocus free of charge.  Please e-mail Stefanie.Schroeder@agd.org for more information.
· If you do not have a copy of the PIO Workbook, please request one by e-mailing Stefanie.Schroeder@agd.org.   
Brag Board: Ontario

This month, the Ontario AGD decided to hold a constituent SmileLine, which means using the 1.800.SMILE.33 to hold a dental hotline in your area.  According to Ontario PIO Dr. Oliver Pin Harry, the constituent has been looking for ways to increase their activity and boost awareness of the ONAGD locally.  Holding a SmileLine event in conjunction with an annual meeting, oral cancer screening or community event provides you with a great opportunity for exposure to the public.  That gives them an opportunity to speak with you outside the walls of a dental office and talk about their oral health concerns and what it means to visit an AGD dentist.  For more information, please e-mail Stefanie.Schroeder@agd.org to determine how you can hold a SmileLine event in your own constituent.
PIO Efforts: 

The Public Relations department is featured in a monthly section of AGD in Action, in AGD Impact. This will help spread the word on what our PIOs are doing on a local level to get the AGD’s message out. If you have had a successful program or campaign, please e-mail Stefanie.Schroeder@agd.org so we can pass this information on through AGD publications. 
